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Abstract

The Chinese Jiangnan Classical Garden is an important component of China’s intangible cultural heritage, reflecting philosophical ideas and
aesthetic pursuits in traditional Chinese culture. However, Chinese Jiangnan classical garden culture is gradually being forgotten. Against the
backdrop of the rapid development of We Media, especially video platforms represented by Bilibili, the dissemination of Chinese Jiangnan
Classical Garden culture has shown new characteristics. This study is based on the relationship between media technology and human beings,
media evolution, media metaphors, We Media cultural landscape, and de-domination, flow, and re-embedding theories Using ATLAS.ti software
for thematic analysis of video content on the Bilibili platform with the theme of Chinese Jiangnan Classical Garden culture. Focus on the 25 user-
generated content with high likes in the past five years. This study aims to provide better digital protection and disseminate Chinese Jiangnan
Classical Garden culture. The research question and goal are to promote Chinese Jiangnan Classical Garden culture more effectively through
We Media, providing specific guideline and theoretical support. Summarized and revealed two core themes of communication: coexistence
of nature and humanities and aesthetic and cultural immersion experience, as well as two main modes of communication: multi-level symbol
transmission and complementary expression of culture and aesthetics. Research has found that high-quality Chinese Jiangnan Classical Garden
videos can enhance communication effectiveness through multi-sensory immersive experiences and symbolic expression. These conclusions
provide important references for the creation of garden culture videos and new perspectives for the study of dissemination guideline of traditional
culture in We Media.

Keywords: Chinese Jiangnan Classical Garden, Cultural Representation, BiliBili Videos, Thematic Analysis, ATLAS.ti.
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INTRODUCTION

Chinese Jiangnan classical garden culture as an intangible cultural heritage'. We Media digital content development
has improved the efficiency of traditional culture dissemination and brought new experiences to the reception
of traditional culture 2. Bilibili videos on We Media can promote culture, enhance communication inspiration,
consolidate emotional energy, and optimize communication guideline .

However, Chinese classical garden culture is gradually being forgotten *. To safeguard Chinese Jiangnan classical
garden culture has become particularly important, and digital content has been used for good preservation *. In
relevant studies, respondents have insufficient depth and breadth in the dissemination of Chinese Jiangnan classical
garden culture. The presentation quality of digital content is insufficient, and the originality of content creation is
insufficient %>,

This study will select 25 Chinese classic garden culture videos on the Bilibili platform for thematic analysis *¢.

According to data from the Bilibili official website in 2023, the daily active users reached 103 million, a year-on-
year increase of 14% . It is very important to conduct thematic analysis of Chinese Jiangnan classical garden culture
videos through Bilibili.

Therefore, the qualitative method research will analyze the guideline for the dissemination of Chinese Jiangnan
classical garden culture in We Media digital content. And summarize the digital content of the Chinese Jiangnan
classical garden culture guide suitable for future dissemination and development.

In this research, the following questions are raised in the research on the cultural representation of Chinese Jiangnan
Classical Garden in BiliBili videos:

1.  What is the relationship between the themes and content of Chinese Jiangnan classical garden culture-related
videos on Bilibili?”

2. What content guideline effectively disseminate Chinese Jiangnan classical garden culture on Bilibili?

The objectives of this research are as follows:

1. To examine the relationship between video themes and contents in Chinese Jiangnan classical garden culture-
related content on Bilibili.

2. To identify effective content guideline for promoting Chinese Jiangnan classical garden culture on Bilibili.

The following section offers the literature review of this research.

LITERATURE REVIEW

The relationship between media technology and humanity, as Marshall McLuhan proposed, illustrates We Media’s
continuous spread®. The structural changes and transformations in the themes and activities safeguarding Chinese
classical garden culture. it proposed that digital technology has expanded the dissemination of garden culture
through digital content, video demonstrations, virtual reality, and other means. The combination of globalization
and interactive communication among users endows garden culture with new vitality

American communication scholar Paul Levinson’s media evolution in the Media of We Media: toys, mirrors, and
Art explores the development of We Media communication technology and the cultural formation process with
some adaptability °.

We Media Cultural Landscape of the Famous French Thinker by Est Dobord. Although Dobord’s cultural
landscape was formed during the era of television dominated mass communication '°. Modern society has entered
the landscape society. We Media and landscape have become an important feature of contemporary society ',

Joshua Meyrowitz’s Media metaphors, one of the representatives of the media environment school 2. Media
metaphors is container metaphors, linguistic metaphors, environmental metaphors. We Media emphasizes
decentralized communication and user interaction. Bilibili promotes the dissemination of garden culture through
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UGC and community interaction, Verifying diverse communication paths, user participation in innovation, and
cross-cultural communication adaptability, providing an example for the combination of theory and practice'. For
example, traditional culture is deconstructed into symbolic commodities but re-embedded through digital content
such as media 2.

However, in the relevant research on the dissemination of cultural videos on Bilibili, the importance of Bilibili for
cultural heritage is emphasized, and there is little research on the guideline for Bilibili to disseminate culture. As
the Bilibili video website has become an important domain for knowledge output, video has impact on improving
people’s scientific literacy is increasingly evident *. Bilibili video website is the most representative youth subculture
community in China, and Bilibili users have significant characteristics of youthfulness, with increasing influence
among young people ®. Use new media to spread opera and new media technology to produce unique types of opera
short videos. Studying the dissemination of traditional Chinese opera culture on Bilibili *.

This research will review the relevant research on We Media and Chinese Jiangnan classical garden culture and
propose a research gap.

The first study points out the importance of analyzing the connotation of brand design and user experience, to
explore the brand building and value promotion guideline of Bilibili, and to provide help for the design of Internet
brands under user experience V.

The second study points out that the research subject is foreign internet celebrities who have made certain
contributions to the dissemination of Chinese culture to the outside world The research methods are literature
analysis and case analysis. Research has found that short videos produced by “foreign internet celebrities” are
significant in promoting Chinese culture, as they can enrich the subject of telling Chinese stories, become a bridge
for communication at home and abroad, and enhance China’s image internationally *.

The third study focuses on analyzes the content and characteristics of Hanfu themed short videos on the Bilibili
website and finds that the underlying reasons for the “Hanfu fever” are the increase in cultural confidence among

the Chinese people, the expansion of social and cultural inclusiveness, and the growth of corporate cultural brands
19

The fourth study emphasizes that guided by the theory of register and analyzes and discusses the comments of
overseas bloggers on their video works on the Bilibili website. The main research object is the comments of Chinese
netizens on highly interactive works published by overseas bloggers of different video types. Through text analysis,
discourse analysis, and specific case studies, it has been found that the existence of virtual spaces dilutes the
differences in identity, status, and cultural background between people in reality, making communication between
netizens and overseas bloggers more equal *°.

The fifth study suggests that Bilibili is a streaming video website. The research introduces Bilibili, collects various
opinions from netizens, and categorizes them to demonstrate the reactions of Chinese netizens to this issue. It will
also outline how the company handles and responds to this situation ..

The sixth study, based on the theory of the interactive ritual chain, analyzed the ritual process of Bilibili interactive
short video practice cases, proposed a cultural promotion path from the perspective of the interactive ritual chain,
and provided reference and inspiration for related service work 2.

The seventh study started from the dissemination methods of traditional cultural programs on the new media
platform Bilibili, we will conduct in-depth research on the preferences of young people for traditional culture and
the characteristics of traditional culture in new media communication .

The eighth study explores new paths for the development and innovation of traditional Chinese opera, Wuyin
Opera, in the context of current new media. By utilizing the advantages of Bilibili, an interactive barrage video
network platform, for the dissemination of traditional Chinese opera culture, Wuyin Opera can be passed down in
ayouthful and long-lasting way .
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Therefore, this research explores the dissemination themes and content of Chinese Jiangnan classical garden culture
on Bilibili of We Media. So far, research on the impact of We Media on Chinese Jiangnan classical garden culture
is still limited. Therefore, this study is based on the factors influencing Bilibili’s dissemination of Chinese Jiangnan
classical garden culture videos. This study analyzed the dissemination themes and content of Chinese Jiangnan
classical garden culture on the Bilibili video website. It summarizes effective ways for We Media to promote Chinese
Jiangnan classical garden culture.

The following section introduces the methodology of this research.

METHODOLOGY

On the theoretical basis of the relationship between media technology and human beings, media evolution, media
metaphors, We Media cultural landscape, and de-domination, flow, and re-embedding. This research adopts
qualitative methods, analysis of Documents and Artifacts Defined-Videos.

Data Sources and Sample Selection of Documents and Artifacts Defined Videos
The documents and artifacts defined-videos through purposeful sampling ***” is to select 25 typical garden videos
from Bilibili We Media for qualitative analysis >**%, to come up with the communication guideline and guideline
for We Media’s digital content communication of Chinese Jiangnan classical garden culture. Among them, 25
videos are all with the highest user preference on the platform. Through these 25 videos, it can better understand
the user’s perception of the current dissemination of Chinese Jiangnan classical garden culture by We Media. And

comprehensively analyze and correlate the video’s content, visuals, text, background music, and monologue through
ATLAS.ti 2%.

Analysis process of ATLAS.ti tool
In this study, ATLAS.ti software was used to perform three-level encoding analysis on Chinese Jiangnan classical
garden culture-related videos on the Bilibili platform ***°, the specific process is as follows:

1. Data preparation and import

Decompose the content of the collected high likes of Chinese Jiangnan classical garden culture videos, including
titles, video subtitles, visual elements, and background music, and import them into ATLAS.ti software.

2. Open Coding: Analyze the video content individually, identify keywords, images, and symbols (such as garden
landscape elements, traditional cultural symbols, music styles, etc.) in the content. Record the preliminary
coding labels one by one and try to maintain the diversity and openness of the labels as much as possible.

3. Axial Coding: Classify open coding, identify the associations between different contents, and construct
a preliminary thematic framework. Utilize the Code Group feature of ATLAS.ti to aggregate and analyze
highly correlated codes, forming several core themes.

4. Selective Coding

Based on Axial Coding, select the most relevant topics to the research objectives and form the final analytical
framework.

Use the Network View feature of ATLAS.ti to organize the relationship structure between topics further and
clarify the logical relationship between primary and secondary topics.

5. Result output

Export encoding results to provide intuitive support for subsequent data analysis. Visualize and assist in the
Y
formation of research conclusions 3%,

Data Encoding and Topic Extraction Methods
Through the Network View feature of ATLAS.ti, this research system identified the main themes and patterns in

31-33

the dissemination of Chinese Jiangnan classical garden culture *, the specific analysis steps are as follows:
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1. Keyword extraction and frequency statistics: Summarize the frequently occurring keywords in Chinese
Jiangnan classical garden culture-related videos. Analyze the frequency of occurrence of different themes and
identify the most common elements in disseminating Chinese Jiangnan classical garden culture.

2. Topicrelationship recognition: Using the Network View function, visualize the relationships between different
topics, further clarifying the hierarchical relationship between primary and secondary topics. Summarize the
core elements in the dissemination of Chinese Jiangnan classical garden culture.

3. Analyze the user’s preferences for different Chinese Jiangnan classical garden culture themes based on the
dissemination effects of specific symbols.

In summary, effective content guideline for the dissemination of garden culture have been summarized, providing
suggestions for further optimizing the content of garden culture dissemination on the Bilibili platform.

RESULTS

Thematic analysis of Chinese Jiangnan classical garden culture videos on the BILIBILI platform

The extraction of open coding is the first step in the encoding process, aimed at identifying the most basic content
elements and symbols from the video and classifying them. Through repeated observation and analysis of video
materials, a total 0of 24 Open Coding, 6 Axial Coding, and 3 Selective Coding were identified. The content elements
and garden cultural symbols that repeatedly appear in the video have been encoded and summarized, covering
the basic elements of classical garden architecture in Jiangnan, the presentation of natural landscapes, and the
techniques for shaping the cultural atmosphere of the Chinese Jiangnan classical garden.

In the characteristics of the Chinese Jiangnan classical garden, the architectural components, likes eaves, steps, and
other details presented in the video are not only part of the physical structure of the garden but also carry cultural
symbolic significance. Natural landscape elements, such as mountain peaks, lotus flowers, and ponds in gardens,
repeatedly appear in Chinese Jiangnan classical garden videos and reflect natural aesthetics. In the expression
of cultural atmosphere, background music and the display of classical artifacts create the cultural atmosphere of
Chinese Jiangnan classical gardens in the video, allowing users to feel the artistic conception of garden culture. In
terms of spatial structure and perspective, such as the layout inside the garden and the perspective of video shooting,
these concepts reflect the design ideas of video in spatial display and perception.

The following are the open coding elements included in axial coding:

1. Architectural elements of garden in axial coding: including Garden brick, Eave bell, garden door, and Garden
gate elements, these details reflect the physical form characteristics of architecture in Chinese gardens.

2. Internal structure of garden in axial coding: involving the composition of Garden pavilion, Garden corridor,
Garden pond, Garden windows, and Garden interior spaces, reflecting the design logic and layout characteristics
of the interior space of the garden.

3. Axial coding of Combining Garden with Nature: including Garden rockery, Garden and Lotus, Ancient
Garden Bridge, highlighting the interactive relationship between natural landscapes and garden architecture.

4.  Garden aesthetics and culture of axial coding: composed of Background music, The beauty of Chinese garden
(subtitle), Atmosphere shots in garden videos, and Garden color aesthetics, emphasizing the aesthetic expression
and cultural significance in gardens.

5. Garden design concept: involving Famous Chinese Garden, Landscaping method of garden, Modern
architecture and Chinese garden, The definition of garden coding, exploring the core concepts of garden design
and its integration with modern elements.

6. The architectural aesthetics of garden: including Garden steps, The ultimate garden aesthetics, Garden tiles,
and Garden architecture, these codes showcase the unique charm of garden architecture presented through
visual aesthetics in the video.
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The following are the axial coding elements included in selective coding:

1. Selective coding of Architecture and Art of Garden: covering two axial codingaspects: Architectural elements
of garden and The architectural aesthetics of garden, focusing on analyzing how gardens’ beauty and cultural
heritage are conveyed through architectural details and overall artistic expression in videos. The architecture
and natural landscape in gardens do not exist in isolation but form a fusion relationship through design.

2. Selective coding of The Space and Nature of Garden: Combining the two axial coding of Internal Structure
of Garden and Combining Garden with Nature, it reveals how the integration of spatial layout and natural
landscape can create harmonious and beautiful landscape effects in garden design. The layout of natural
elements and the selection of landscape perspectives also express the concept of harmony between man and
nature in Chinese garden culture.

3. Aesthetics and Cultural Expression of selective coding: including Garden aesthetics and culture and Garden
design concept, this paper mainly explores how to express and spread the artistic conception of garden culture
through colors, aesthetic symbols, and cultural symbols (such as guzheng music and tea set lenses) in videos.
This selective coding focuses on conveying gardens’ aesthetic value and cultural atmosphere.

Therefore, there is also mutual correlation and influence between Selective Coding. Architecture and Art of Garden
provides the foundation for The Space and Nature of Garden. An overall Chinese garden space has been formed by
designing the architecture and its placement in nature. The Space and Nature of Garden provides specific materials
and techniques for Aesthetics and Cultural Expression. Formed the beauty and cultural atmosphere in Chinese
garden videos. Ultimately, Aesthetics and Cultural Expression, in turn, influenced people’s understanding and
aesthetic preferences towards Architecture and Art of the Garden, as well as The Space and Nature of the Garden.

Analysis of Network View

Based on the three-level coding process of this study, the core themes and dissemination patterns in Chinese
Jiangnan classical garden culture dissemination videos were gradually revealed through the induction and
integration of Open Coding, Axial Coding, and Selective Coding. Research has shown a property relationship
between Axial Coding and Selective Coding, where each Selective Coding is composed of multiple Axial Codes,
and Axial Coding concretizes the features and manifestations of Selective Coding. This reflects the hierarchy and
diversity of different content elements in garden culture videos. At the same time, the relationship between Selective
Coding is manifested as associated, which means that different Selective Coding not only exist independently in
garden culture videos but also jointly form the complete dissemination effect of Chinese Jiangnan classical garden
culture through content and theme interaction.

Figure 1: Network View
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Through in-depth analysis of the three-level coding content and its interrelationships, this study reveals the main
themes and dissemination modes of Chinese Jiangnan classical garden culture related videos on the Bilibili platform,
providing academic insights and practical guidance for the digital dissemination of garden culture. The following
are the main results of the research:

1. Main themes:

Coexistence between Nature and Humanity. Research has shown that Chinese Jiangnan classical garden culture
videos highlight the core theme of harmonious coexistence between nature and culture by showcasing the synergy
between Architecture and Art of Garden and The Space and Nature of Garden. Specifically, garden videos present
the cultural imagery of pavilions, terraces, courtyards, and water pavilions in detail and their organic combination
with natural elements.

Immersive Experience of Aesthetics and Landscape Culture. Combining Aesthetics and Cultural Expression with
other selective encodings, research has found that garden videos provide users with a multi-sensory immersive
experience through visual aesthetics (such as composition and lighting effects), auditory atmosphere (such as classical
music or environmental sounds), and cultural symbols (such as traditional clothing or calligraphy elements).

2.  Communication mode

Multi-level symbol transmission. Landscape videos construct a dissemination model centered around delicate
cultural symbols. These symbols not only include visual symbols (such as the presentation of details in architecture
and natural landscapes), but also encompass auditory and emotional experiences (such as background music and
narrative tone), forming a multi-level symbol transmission mode of dissemination.

Complementary expression of garden culture and aesthetics. The study also found that garden culture videos
form a complementary dissemination model of aesthetics and culture by combining aesthetic experiences (such as
camera language and light and shadow design) with cultural concepts (such as the philosophical ideas and historical

background behind gardens).

In summary, this study reveals the two core themes of the coexistence of nature and humanities and aesthetic and
cultural immersion experience in Chinese Jiangnan classical garden culture videos through three-level coding and
its relationship analysis. It clarifies the two main communication modes of multi-level symbol transmission and
complementary expression of culture and aesthetics. These findings provide a theoretical basis for creating garden
culture videos on effectively disseminating Chinese Jiangnan classical garden culture content.

Bilibili’s dissemination of Chinese Jiangnan classical garden culture content

Based on an in-depth analysis of the themes, content, and dissemination modes of Chinese Jiangnan classical
garden culture related videos on the Bilibili platform, this study summarizes the following content guideline to
guide creators and disseminators to more effectively promote garden culture.

1. Highlight the theme of coexistence between nature and culture

Integrating the dynamic display of garden architecture and natural landscapes. Creators should use the language
of the camera to showcase the harmonious combination of Chinese garden architecture (such as pavilions, towers,
bridges, and water pavilions) and natural elements (such as lakes, rocks, flowers, and trees), highlighting the
cultural concept of “harmony between man and nature”. This approach can effectively attract users’ attention to the
philosophical connotations behind garden culture and enhance the visual appeal of garden content.

Strengthen cultural narrative and historical background interpretation. Incorporating narratives about the
historical origins, cultural significance, and design concepts of garden architecture into the video through subtitles,
commentary, or copywriting allows the user to have a more comprehensive understanding of the deep connotations
of garden culture. For example, introducing the allusions to pavilion names and combining them with visual
displays to showcase their unique historical significance enhances the user’s sense of immersion.
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2. Building a multi—sensory expression of aesthetics and immersive experience

Enhance visual aesthetic effects. In video production, emphasis is placed on composition, use of light and shadow,
and color tone selection to convey the garden’s unique beauty. For example, Suzhou gardens in the early morning
mist or garden bridges in snowy scenery can capture a tranquil atmosphere through the lens, creating an immersive
atmosphere. At the same time, utilizing slow motion and aerial photography techniques to enrich the visual
hierarchy and enhance the user’s visual experience.

Using traditional music and sound effects to create an atmosphere. Add classical music (such as gugin, xiao, etc.),
opera singing segments, or natural sound effects (such as flowing water, bird songs) to provide auditory aesthetic
supplements to garden culture content. The background music should match the rhythm of the video content to
further enhance the poetic and cultural atmosphere of the garden scene.

3. Emphasize the multi-level transmission of symbols

Utilizing cultural symbols to deepen content dissemination. Creators can use symbolic elements of garden culture,
such as tea sets, lanterns, calligraphy plaques, and garden window frames, as visual focal points to enhance the
uniqueness and recognition of garden culture through close-up shots or visual combinations. These symbols not
only convey visual beauty, but also carry cultural information, making the conveyed content more profound.

Combining traditional clothing with daily life scenes. By incorporating ancient costumes (such as Hanfu and
cheongsam) and traditional daily necessities (such as tea sets and ancient lanterns) into garden scenes, the cultural
background of garden scenes can be endowed with greater appeal. This approach not only enhances the cultural
atmosphere of the video, but also helps to bring the user closer to garden culture through everyday expression.

4.  Pay attention to the analysis of video theme content

Optimizing Theme Selection. Identify popular garden culture themes (such as aesthetic expression and garden
history) by analyzing the correlation between user favorite video themes. Creators can prioritize creating video
content on these themes to enhance dissemination and increase user stickiness.

Design interactive communication content. Encourage users to participate in discussions or creations in the
video comment section, asking interactive topics such as What is your favorite garden image? and What is your
understanding of the culture behind garden architecture? To achieve deeper cultural exchange.

5. Strengthen the complementary expression of culture and aesthetics

Combining cultural education with entertainment. Garden culture videos should not only highlight aesthetic
experiences, but also incorporate certain knowledge and fun. Creators can enhance the attractiveness and
dissemination of their videos by providing entertaining interpretations of garden history or conducting online
Q&A sessions on garden culture.

Presenting the Relationship between Landscape Culture and Contemporary Life. Combining the traditional
connotations of garden culture with modern values demonstrates the application and significance of gardens in
contemporary life. For example, by comparing the relationship between traditional garden design and modern
architecture, emphasizing the contemporary applicability of garden culture and attracting a wider user.

Therefore, the above guideline provide a specific path for disseminating Chinese Jiangnan classical garden culture
content on the Bilibili platform. These guideline not only help improve the content quality of video creators, but
also guide users to deeply understand the aesthetic value and cultural connotation of garden culture through
multidimensional cultural presentation and multi-sensory dissemination, thereby enhancing the dissemination
effect and social influence of garden culture.

DISCUSSION

This study reveals two core themes in the dissemination of Chinese Jiangnan classical garden culture through three-
level coding and symbolic relationship analysis on the Bilibili platform: the coexistence of nature and humanities
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and the immersive experience of aesthetics and culture, as well as two main modes of dissemination: multi-level
symbol transmission and complementary expression of culture and aesthetics. These findings indicate that the
dissemination of garden culture on new media platforms relies not only on the visual presentation of content but
also on the deep expression of cultural symbols and the design of multi-sensory immersive experiences.

The unique value of coexistence between nature and culture. Research has found that Chinese gardens embody
the core philosophy of “harmony between man and nature” through integrating architecture and nature. This
theme of harmonious coexistence aligns with contemporary users’ dual pursuit of ecological aesthetics and cultural
values while highlighting garden culture’s eternal charm. This theme is strengthened through dynamic lenses and
historical narratives in new media communication, providing users with a layered cultural experience.

The combination of immersive experience and symbolic communication. The successful dissemination of garden
videos lies in combining auditory, visual, and cultural symbols, creating an immersive content experience. For
example, by combining classical instruments, opera singing, details of garden architecture, and traditional
household utensils, the user can more deeply perceive the unique connotations of garden culture. This discovery
further confirms the effectiveness of the symbolic dissemination model, that is, by deeply exploring the symbolic
meaning of garden culture symbols, the cultural dissemination power of content and the cultural identity of users
can be enhanced.

The Bilibili platform, with its youthful, diverse user base and highly interactive communication characteristics,
provides unique advantages for the modern dissemination of garden culture

Acceptance rate of the younger user group: Garden culture videos establish a modern understanding of traditional
culture among young users by combining aesthetic and educational functions. This phenomenon indicates that
traditional cultural symbols can achieve higher dissemination effects among the younger generation if repackaged
in new media language.

The relationship between the dissemination theme and content: Analysis shows that users are more inclined
towards video content with aesthetic expression, emotional appeal, and cultural depth. This further proves that the
dissemination of garden culture not only requires high-quality visual presentation, but also needs to attract users’
deep attention through narrative and interactive elements.

The content guideline summarized in this study has certain practical significance. This provides clear production
direction for garden culture video creators, especially on optimizing content creation through cultural symbols,
narrative methods, and multi-sensory experiences, thereby improving communication effectiveness. The theoretical
value of the research lies in enriching the theory of symbolic communication modes in communication studies
and expanding the study of the transmission paths of traditional culture in the context of We Media, providing
theoretical support for subsequent research.

CONCLUSION

This study takes videos related to Chinese Jiangnan classical garden culture on the Bilibili platform as the research
object and uses ATLAS.ti for three-level coding analysis to systematically explore the dissemination themes, modes,
and relationships between garden culture and user interaction. The main findings of the study are as follows:

1. Relationship between dissemination theme and content: Landscape culture videos revolve around the
coexistence of nature and humanity and aesthetic and cultural immersion experience, achieving deep
transmission of cultural connotations through visual aesthetics, cultural narrative, and symbolic expression.

2. Communication mode: The dissemination of garden culture is reflected in the multi-level symbol transmission
and complementary expression of culture and aesthetics. Through a multi-sensory experience and interactive
design, the user’s sense of identity is strengthened, and the communication effect of garden culture is enhanced.

This study summarizes the content guideline for promoting garden culture on the Bilibili platform, providing
systematic guidance and suggestions for cultural content creators, especially on combining new media technology
with cultural symbols to enhance communication effectiveness. This provides a case study from a traditional
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cultural perspective for the symbolization theory in communication studies, enriching the theoretical exploration
of cultural communication models, especially in the context of new media applications.

The limitation of the study lies in the lack of likes as the main indicator of communication effectiveness in the
data and the insufficient examination of the deep-level effects of other interactive data (such as comments and
shares). Further research can be conducted by combining data such as likes or user surveys to explore users’ specific

feedback on the effectiveness of garden culture dissemination, and to verify the practical application effect of
content guideline.

In summary, this study not only reveals the main laws of landscape culture dissemination on the Bilibili platform
but also provides important references for disseminating traditional culture in the digital age, which is of great
significance for promoting the modern dissemination of excellent traditional Chinese culture.

189 Rita Indexed Journal of Academic Texts



The content guideline of Chinese Jiangnan Classical Garden in BiliBili Videos: A Thematic Analysis with ATLAS.ti

REFERENCES

10.

11.

12.

13.

HERITAGE, UNESCO Intangible Cultural. “Browse the
Lists of Intangible Cultural Heritage and the Register of good

safeguarding practices.” hteps://ich.unesco.org/en/lists

HODKINSON, Paul. Media, culture and sociery: An
introduction. Sage Publications Limited, 2024. htp://lib.ysu.
am/disciplines_bk/2eb83361¢98aac41e0ec85¢9c056ca28.
pdf

CEN, Chenghong; LUO, Guang; TIAN, Ye; FU, Boyu;
CHEN, Yuxin; HUANG, Shanglan et al HUANG,
Guanghui. “Enhancing the dissemination of Cantonese
Opera among youth via Bilibili: a study on intangible cultural
heritage transmission.” Humanities and Social Sciences
Communications, 2024, vol. 11, no. 1. DOI: https://doi.
0rg/10.1057/s41599-024-03537-w

LI, Chenxiao and YU, Kun. “Digital Communication and
Preservation of Cultural Heritage in the Context of New
Media: A Case Study of Anyang.” International Journal of
Social Science Studies, 2024, vol. 12, p. 16. https://ideas.repec.
org/a/rfa/journl/v12y2024i4pl16-24.html

QIAN, Kun and JAIN, Sanjay. “Digital content creation:
An analysis of the impact of recommendation systems.”
Management Science, 2024, vol. 70, no. 12, pp. 8668-8684.
https://doi.org/10.1287/mnsc.2022.03655

XU, Ding; CHEN, Tingzhen; PEARCE, John;
MOHAMMADI, Zohre and PEARCE, Philip L.
“Reaching audiences through travel vlogs: The perspective of
involvement.” Tourism Management, 2021,vol. 86, p. 104326.
DOI: https://doi.org/10.1016/j.tourman.2021.104326

WENDAO, Blue Lion.
Analysis  Report  2023.”
opus/871540793858326567

“Bilibili ~ User ~ Data
https://www.bilibili.com/

MCLUHAN, Marshall. Understanding media; the extensions
of man. [Ist ] ed., McGraw-Hill, 1964. https://search.
worldcat.org/title/1015123352

LEVINSON, Paul. “TOY, MIRROR, AND ART: The
Metamorphosis of Technological Culture.” ETC: A Review
of General Semantics, 1977, vol. 34, no. 2, pp. 151-167. htep://
www.jstor.org/stable/42575244

CHEN, Siji. “Landscape city: Guangzhou landscape
presentation in Chinese movies in the new century.” Frontiers
in Art Research,2021,vol. 3, no. 5. https://doi.org/10.25236/
FAR.2021.030501

BENDER, Barbara. “Introduction: landscape-meaning
and action.” In Landscape, Routledge, 2024, pp. 1-18. DOI:
https://doi.org/10.4324/9781003575269-1

JONES, Steven G. “The Internet and its Social Landscape.” In
Virtual Culture: Identity and Communication in Cybersociety,
SAGE Publications Ltd, 2002, pp. 7-35. DOI: https://doi.
org/10.4135/9781446250303.n2

of media: Hidden
field”  Journal of

MEYROWITZ, Joshua.

ferment—and  harmony—in the

“Images

https://redfundamentos.com

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

commaunication, 1993, vol. 43, no. 3, pp. 55-66. DOI: https://
doi.org/10.1111/j.1460-2466.1993.tb01276.x

GIDDENS, Anthony. The Consequences of Modernity.
1990. https://www.sup.org/books/sociology/consequences-
modernity

HU, Yunyi. ““O Ever Youthful, O Ever Weeping”™ Exploring
Youth Empowerment Through Platform-Dependent Creative
Labor in China.” International Journal of Communication,
2024, vol. 18, p. 21. https://ijoc.org/index.php/ijoc/article/
view/21202/4495

BAO, Fengbo; RAZI, Siti Aishah Binti Hj Mohammad
and YASIN, Megat Al Imran Bin. “A Case Study on
the Transformation of Chinese Opera Radio under the
Ecological Environment of Media Integration.” Szudies in
Media and Communication, 2024, vol. 12, no. 1, pp. 124-131.
https://doi.org/10.11114/smc.v12i1.6472

SUN, Lu; ZHANG, Jiahui and SHOU, Juping. “Value Co-
creation of Community E-commerce Platform: How Does
Bilibili Balance Between Content and Commercialization?”
In Innovation of Digital Economy: Cases from China, edited
by ZHANG, Jianlin, YING, Kezhen, WANG, Kanliang,
FAN, Zhigangand ZHAO, Ziyi, Springer Nature Singapore,
2023, pp. 117-128. DOI: https://doi.org/10.1007/978-981-
99-1741-9_8

ZHANG, Keke.
cross-culture implications of short videos of overseas Chinese
sharing Chinese food in foreign countries.” SHS Web of
Conferences, 2023, vol. 167, p. 02017. DOI: https://doi.
org/10.1051/shsconf/202316702017

“Food as a medium: The framework and

CUI, Xi.
liberal China: a multimodal discourse analysis of Hanfu
videos on Bilibili.” Chinese Journal of Communication, 2023,
vol. 16, no. 2, pp. 186-203. https://doi.org/10.1080/1754475
0.2022.2135548

“Hanfu as therapeutic governance in neo/non-

WU, Ruofan. “Analysis on the Audience of Cross-Cultural
Communication through Online Media Based on the Theory
of Uses and Gratification - A Case Study of the Chinese
Audience of Short Videos Published by Foreigners on Bilibili.”
Journal of Education, Humanities and Social Sciences, 2022,
vol. 3, pp. 172-181. DOI: https://doi.org/10.54097/chss.
v3i.1577

XU, Weijian. “Bilibili video
Community culture identity vs. commercial culture.” In
Cases on Social Justice in China and Perspectives on Chinese
Brands, 1GI Global, 2023, pp. 237-250. DOI: https://doi.
org/10.4018/978-1-6684-4955-4.ch017

streaming  platform:

GU, Zefeng. “A Study of Online Subcultural Groups’
Emotional Climate under the Interaction Ritual Chains
Theory.”  Communications in  Humanities  Research,
2023, vol. 10, pp. 27-33. https://doi.org/10.54254/2753-
7064/10/20231223

WANG, Jie. “The dissemination of TV livelihood programs
on Bilibili under the background of new media-—-Taking the
“Xiaoli Helps” program of Henan TV Station as an example.”
SHS Web of Conferences, vol. 171, EDP Sciences, 2023, p.

190


https://ich.unesco.org/en/lists
https://ideas.repec.org/a/rfa/journl/v12y2024i4p16-24.html
https://ideas.repec.org/a/rfa/journl/v12y2024i4p16-24.html
https://doi.org/10.1287/mnsc.2022.03655
https://www.bilibili.com/opus/871540793858326567
https://www.bilibili.com/opus/871540793858326567
https://search.worldcat.org/title/1015123352
https://search.worldcat.org/title/1015123352
http://www.jstor.org/stable/42575244
http://www.jstor.org/stable/42575244
https://doi.org/10.25236/FAR.2021.030501
https://doi.org/10.25236/FAR.2021.030501
https://doi.org/10.4324/9781003575269-1
https://doi.org/10.4135/9781446250303.n2
https://doi.org/10.4135/9781446250303.n2
https://doi.org/10.1111/j.1460-2466.1993.tb01276.x
https://doi.org/10.1111/j.1460-2466.1993.tb01276.x
https://www.sup.org/books/sociology/consequences-modernity
https://www.sup.org/books/sociology/consequences-modernity
https://ijoc.org/index.php/ijoc/article/view/21202/4495
https://ijoc.org/index.php/ijoc/article/view/21202/4495
https://doi.org/10.11114/smc.v12i1.6472
https://doi.org/10.1007/978-981-99-1741-9_8
https://doi.org/10.1007/978-981-99-1741-9_8
https://doi.org/10.1080/17544750.2022.2135548
https://doi.org/10.1080/17544750.2022.2135548
https://doi.org/10.4018/978-1-6684-4955-4.ch017
https://doi.org/10.4018/978-1-6684-4955-4.ch017
https://doi.org/10.54254/2753-7064/10/20231223
https://doi.org/10.54254/2753-7064/10/20231223

24.

25.

26.

27.

28.

29.

30.

31

32.

33.

191

03022. hteps://doi.org/10.1051/shsconf/202317103022.

ALAM, Md Kausar. “A systematic qualitative case study:
questions, data collection, NVivo analysis and saturation.”
Qualitative Research in Organizations and Management: An
International Journal, 2021, vol. 16, no. 1, pp. 1-31. DOI:
https://doi.org/10.1108/QROM-09-2019-1825

FORNARO, Christopher J; STERIN, Kimberly and
STRULOEFF, Katrina Lynn. “Qualitative data collection
tools: Design, development, and applications by Felice D.
Billups.” Current Issues in Comparative Education, 2021, vol.
23, no. 1. https://journals.library.columbia.edu/index.php/
cice/article/download/8144/4200

JENSI, Darlin Priya and SHARMA, Priyanka. “The
Effectiveness of Video Assisted Teaching on Knowledge
Regarding Identification of Children With Learning
Disability Among the Primary School Teachers, Meerut.”
Research Square, 2024. DOI: https://doi.org/10.21203/
rs.3.rs-4239185/v1

OZEL, Ozgc and ALTINKAYNAK, Hale. “Examination
of YouTube Content in Terms of Potential Behaviors That
Preschool Children Can Take Asan Example: The Example of
Enes Batur.” Journal of Hasan Ali Yiicel Faculty of Education/
Hasan Ali Yiicel Egitim Fakiiltesi Dergisi (HAYEF), 2023, vol.
20, no. 1. DOLI: https://doi.org/10.5152/hayef.2023.22009

JIANG, Chengrong. “Investigation on the Influence of the
We-media of Bilibili on Its Audience.” Communications in
Humanities Research, 2024, vol. 26, no. 1, pp. 209-215. DOI:
https://doi.org/10.54254/2753—7064/26/20232065

SHA, Yuze and MALORY, Beth. “Using ATLAS.ti for
constructing and analysing multimodal social media
corpora.” Linguistics Vanguard, 2025. DOI: hteps://doi.
org/10.1515/lingvan-2024-0200

GUPTA, Ajay. “Social Network Comments and Twitter
Data Analysis.” In Qualitative Methods and Data Analysis
Using ATLAS.ti: A Comprehensive Researchers’ Manual,
Springer International Publishing, 2023, pp. 299-320. DOI:
https://doi.org/10.1007/978-3-031-49650-9_11

CHOE, Yunseon; LEE, Jiyoon and LEE, Gychee. “Exploring
values via the innovative application of social media with
parks amid COVID-19: A qualitative content analysis of
text and images using ATLAS. ti.” Sustainability, 2022,
vol. 14, no. 20, p. 13026. DOI: https://doi.org/10.3390/
sul42013026

RONZANTI, Celia Maria; DA COSTA, Priscila Rezende;
DA SILVA, Luciano Ferreira; PIGOLA, Angélica and DE
PAIVA, Eliane Martins. “Qualitative methods of analysis:
an example of Atlas. TI™ Software usage.” Revista Gestio
& Tecnologia, 2020, vol. 20, no. 4, pp. 284-311. hetps://
revistagt.fpl.emnuvens.com.br/get/article/view/1994/1178

SORATTO, Jacks; PIRES, Denise Elvira Pires de and
FRIESE, Susanne. “Thematic content analysis using ATLAS.
ti software: Potentialities for researchs in health.” Revista
brasileira de enfermagem, 2020, vol. 73, p. €20190250.
hetps://doi.org/10.1590/0034-7167-2019-0250

Sunetal.

Rita Indexed Journal of Academic Texts


https://doi.org/10.1051/shsconf/202317103022
https://doi.org/10.1108/QROM-09-2019-1825
https://journals.library.columbia.edu/index.php/cice/article/download/8144/4200
https://journals.library.columbia.edu/index.php/cice/article/download/8144/4200
https://doi.org/10.21203/rs.3.rs-4239185/v1
https://doi.org/10.21203/rs.3.rs-4239185/v1
https://doi.org/10.5152/hayef.2023.22009
https://doi.org/10.54254/2753-7064/26/20232065
https://doi.org/10.1007/978-3-031-49650-9_11
https://doi.org/10.3390/su142013026
https://doi.org/10.3390/su142013026
https://revistagt.fpl.emnuvens.com.br/get/article/view/1994/1178
https://revistagt.fpl.emnuvens.com.br/get/article/view/1994/1178
https://doi.org/10.1590/0034-7167-2019-0250

	OLE_LINK1
	_ENREF_1
	_ENREF_3
	_ENREF_4
	_ENREF_5
	_ENREF_6
	_ENREF_7
	_ENREF_8
	_ENREF_9
	_ENREF_10
	_ENREF_11
	_ENREF_12
	_ENREF_13
	_ENREF_14
	_ENREF_15
	_ENREF_16
	_ENREF_17
	_ENREF_18
	_ENREF_19
	_ENREF_20
	_ENREF_21
	_ENREF_22
	_ENREF_23
	_ENREF_25
	_ENREF_26
	_ENREF_27
	_ENREF_28
	_ENREF_29
	_ENREF_32
	_ENREF_33
	_ENREF_34
	_ENREF_35

